


Mission



On course to success
The Mission Statement outlines the EVVA 

philosophy and provides focus for the 

organisation as a whole. It is the basis for 

corporate culture and corporate identity, 

and forms the framework for strategies, 

objectives and operational activity.

The focal point of our mission is “access to 

security” and illustrates the close interaction 

between access and security. „access to 

security“ is embedded in three principles, 

which outline what EVVA stands for as an 

organisation and what should be achieved.

We are a leading Euro-
pean manufacturer of 
innovative mechanical 
and electronic access 

solutions.

The EVVA brand stands 
for reliablity, quality 

and modern, customer-
focused processes.  

The success of our family 
firm is based on decades 
of experience, motivated 

employees and a high 
degree of innovation.



Innovation

Security

Quality

Employees



Our values support our Mission Statement 

and our corporate objectives. They serve as 

a benchmark for our actions in day-to-day 

business.

A conscious effort to nurture these values is 

characteristic of our 

corporate culture and effectively defines our 

working atmosphere

There are four basic principles with 

three corresponding values each.  

1. Security
Reliability

Trust

Satisfaction

2. Employees
Loyalty

Motivation

Sense of responsibility

3. Quality
Market orientation

Process orientation

Avoiding mistakes4. Innovation
Future orientation

Creativity

Inspiration



Security
Our corporate activities and way of thinking 

enable us to ensure EVVA’s long-term 

success. Economic success means security 

for both employees and customers.

Reliability

As a family business, we are a reliable, long-

term partner. We act on this basic premise 

both internally as well as externally.

Trust

We have a tradition as a family business 

and stand for endurance, consistency and 

sustainability.

Satisfaction

As a family business, we orientate our 

performance on the needs of our interest 

groups. The satisfaction of these partners 

secures our competitive position in the 

market.

Basic principles

Values



Employees
EVVA’s greatest potential is found in our 

employees and their skills.

Loyalty

As a family business, we treat our 

employees loyally, fairly and honestly 

and expect the same from them. This loyalty 

to the company and to their colleagues is 

also present in outside dealings.

Motivation

As a family business, we require dutiful and 

motivated employees. We have created the 

conditions for a high level of commitment, 

for taking personal responsibility and for the 

personal and professional advancement of 

our employees.

Sense of responsibility

As a family business, we want to be respon-

sible members of society, together with our 

employees.

Innovation
Innovative ideas are the key to our success.

Future orientation

As a company, we are technological 

trendsetters and have the courage to take 

calculated risks. Products and processes 

form the innovative core of EVVA.

Creativity

For us as a company, it is important to be 

able to see out of the box and also to take 

the route less travelled. We cultivate, evalua-

te and follow up on new ideas.

Inspiration

As a company, we allow ourselves to 

become energized by new and different 

things.

.

Quality
We understand quality to be the result of 

a process in which we continually improve 

our services in order to be able to meet any 

challenges that we are presented with.

Market orientation

As a company, we focus on the require-

ments of our partners.

Process orientation

As a company, we consider all stages of our 

work as part of a process chain, in which we 

continually measure, steer and optimise 

our performance in order to be able to fulfil 

the demands placed on us.

Avoiding mistakes

We want to work in a way which is both 

cost effective and free of errors and design 

our processes accordingly. Should mistakes 

nevertheless occur, corrective measures are 

incorporated when improving our 

processes.

.


